
 
 

 

 
 
 

Center: BAU, College of Arts and Design of Barcelona / University of Vic - Central 

University of Catalonia 
Course: Design and Communication 

Programme: Arts and Design 

ECTS credits: 6 

Duration: 45 hours 

Language of Instruction: English 

Instructors: 
 
 
 

Course Description 
This course approaches graphic design with a focus on strategy and communication, 

making the most of design skills to create expressive projects and compelling narratives. 

Students will discover communication and conceptualization tools and will learn how to 

incorporate them in a project of their interest. The methodology can be applied in any 

graphic design project, ranging from brands and advertising to posters and editorial 

projects. This course will allow the students to engage projects with a broader 

perspective and methods, and to enter brading and advertising projects with improved 

confidence and integration in an interdisciplinary communication team. 

 
 
 

Prerequisites 
None 

 
 

 
Attendance policy 
Attendance is mandatory for all classes, including study visits. Any exams, tests, 

presentations, or other work missed due to student absences can only be rescheduled 

in cases of certified medical or family emergencies. If a student misses more than three 



 
 

 

 
 
 

classes in the course half a letter grade will be deducted from the final grade for each 

additional absence. Seven absences from the course will result in a Fail grade. 

 
 
 

Course Objectives 
By the end of this course, students will: 

• To learn the fundamentals of communication strategy concepts 

• To introduce and refine communication methods and tools 

• To practice the concepts and tools in a project 

• To develop a communication approach to make better design decisions 

• To improve the ability to work side by side with other communication 

professionals 

 
 

 
Learning Outcomes 
Upon completing this course, students will be able to: 

• Analyze existing design and advertising projects to discover key insights 

• Make a design proposal backed with a solid communication strategy 

• Explore innovative ways of communication off the beaten path 

• Work with professionals from advertising, PR, journalism and other 

communication disciplines 

 
 

 
Method of Presentation 

• Lectures: Provide historical and theoretical context. 

• Case Studies: Examine key technological innovations and their artistic 
implications. 

• Workshops: Hands-on sessions with digital tools and platforms. 



 
 

 

 
 
 

• Class Discussions: Foster critical thinking through group debates on 

contemporary issues. 

• Project-Based Learning: Encourage practical application of course concepts in 

individual and group projects. 

 
Field of Study 
This course integrates the fields of: 

• Graphic Design 

• Advertising 

• Marketing 
 
 
 
 

Required Work and Assessment Methods 
• Weekly Assignments (20%): Visual research exercises to understand the 

context of the student’s project and define the creative idea. 

• Midterm Project (25%): A strategic and conceptual proposal that connects a 

creative concept with its communication strategy and innovation from similar 

projects. 

• Final Project (30%): A comprehensive artistic project showcasing the formal 

execution of the student’s design concept, including all required design elements. 

• Participation (15%): Active engagement in workshops, critiques, and class 

discussions. 

• Reflections and Critical Essays (10%): Short written pieces analyzing the 

impact of design on the art world and the student’s own practice. 



 
 

 

 
 
 

Course Contents 
Week 1: Introduction to Communication Research 

• Lecture on Communication Research Methods and its use in graphic design 

projects. 

• Group Discussion: Analyze a case study on successful communication 

strategies. 

 
Week 2: Identifying Communication Goals 

• Workshop on Setting Communication Objectives: Define clear and measurable 

communication goals. 

• Individual Assignment: Identify and present the communication goals of a 

chosen brand. 

 
 

Week 3: Audience Analysis 
• Lecture on Audience Segmentation: Techniques for identifying and segmenting 

target audiences. 

• Group Activity: Create audience personas based on research data. 
 

 
Week 4: Media and Channel Analysis 

• Lecture on Media Channels: Overview of traditional and digital media channels. 

• Case Study Analysis: Evaluate the effectiveness of different media channels in 

a campaign. 

 
 

Week 5: Competitive Analysis 
• Workshop on Competitive Analysis: Techniques for analyzing competitors' 

communication strategies. 

• Group Presentation: Present findings from a competitive analysis of a chosen 

industry. 



 
 

 

 
 
 

 
Week 6: Defining the Communication Concept 

• Brainstorming Session: Generate ideas for communication concepts. 

• Concept Development Workshop: Refine and select the best communication 

concept. 

 
 

Week 7: Crafting the Communication Strategy 
• Lecture on Communication Strategy: Key components of a successful 

communication strategy. 

• Strategy Workshop: Develop a draft communication strategy for the chosen 

project. 

Week 8: Message Development 
• Workshop on Message Crafting: Techniques for creating compelling messages. 

• Peer Review: Review and provide feedback on each other's messages. 
 
 

Week 9: Visual Communication Design 
• Lecture on Visual Design Principles: Basics of visual design in communication. 

• Design Activity: Create initial sketches for visual communication pieces. 
 

 
Week 10: Digital Communication Tools 

• Lecture on Digital Tools: Overview of tools for digital communication and 

design. 

• Hands-on Workshop: Practice using digital tools to create communication 

materials. 



 
 

 

 
 
 

Week 11: Prototyping and Testing 
• Workshop on Prototyping: Techniques for creating prototypes of communication 

pieces. 

• User Testing Session: Test prototypes with target audience and gather 

feedback. 

 
 

Week 12: Refining the Design 
• Feedback Session: Present prototypes and receive feedback from peers and 

instructors. 

• Design Refinement Workshop: Make improvements based on feedback. 
 

 
Week 13: Finalizing the Communication Pieces 

• Production Workshop: Finalize the design and production of communication 

pieces. 

• Quality Check: Review and ensure all pieces meet the project requirements. 
 
 

Week 14: Preparing the Presentation 
• Presentation Skills Workshop: Techniques for effective presentation delivery. 

• Rehearsal Session: Practice presenting the final project to the class. 
 
 

Week 15: Final Project Presentation 

• Final Presentations: Present the completed communication projects to the 

class. 

• Feedback and Reflection: Reflect on the project process and receive feedback 

from peers and instructors. 



 
 

 

 
 
 

Required media 
"Graphic Design Thinking: Beyond Brainstorming" by Ellen Lupton & Jennifer Cole 

Phillips: This book explores various methods for generating ideas and solving design 

problems, which is essential for developing communication strategies 

"Wally Olins: The Brand Handbook": This book provides practical advice on creating and 

managing brands, making it a valuable resource for understanding the fundamentals of 

branding. 

"Brand New: The Shape of Brands to Come": In this book, Olins explores the future of 

branding and how brands can adapt to changing market conditions1. 

"How to Use Graphic Design to Sell Things, Explain Things, Make Things Look Better, 

Make People Laugh, Make People Cry, and (Every Once in a While) Change the World": 

This book showcases Bierut's philosophy and approach to graphic design, including 

branding projects. 

 

 
Recommended videos 
"The Art of Visual Storytelling" by Pixar: This video series explores the principles of visual 

storytelling used by Pixar, providing insights into how to create engaging narratives 

through visuals. 

"Design is [Empathy]" by Mike Monteiro: A talk that emphasizes the importance of 

empathy in design and how it can be used to create more effective visual communication. 


