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Center: BAU, College of Arts and Design of Barcelona / University of Vic - Central
University of Catalonia

Course: Graphic Design and Digital Art

Programme: Arts and Design

ECTS credits: 6

Duration: 45 hours

Language of Instruction: English

Instructors:

Course Description

This course introduces the principles and techniques of Graphic Design and Digital Art.
It covers foundational topics such as composition, typography, color theory, branding,
and digital illustration. Students will engage with industry-standard tools to create visually
compelling designs across various media, including print, web, and multimedia
platforms. Through hands-on projects and critiques, students will develop their creative
and technical skills while exploring contemporary design trends and digital artistic

practices.

Prerequisites

None

Attendance Policy

Attendance is mandatory for all classes, including study visits. Any exams, tests,
presentations, or other work missed due to student absences can only be rescheduled
in cases of certified medical or family emergencies. If a student misses more than three
classes in the course, half a letter grade will be deducted from the final grade for each

additional absence. Seven absences from the course will result in a Fail grade.
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Course Objectives
By the end of this course, students will:
» Understand the fundamental principles of graphic design and digital art.
» Develop proficiency in industry-standard design software.
= Apply composition, typography, and color theory in design projects.
= Explore digital illustration and image manipulation techniques.
» Create visually compelling branding and editorial projects.
» Understand the role of design in digital and multimedia platforms.

» Develop a professional design portfolio.

Learning Outcomes
Upon completing this course, students will be able to:
= Upon successful completion of the course, students will be able to:
= Apply design principles to create effective visual compositions.
= Use digital tools to design and manipulate graphics.
» Develop branding and editorial layouts with a strong conceptual foundation.
» Create digital artwork for different media platforms.
« Critically analyze and refine their design work based on feedback.

= Build a portfolio demonstrating their skills in graphic design and digital art.

Method of Presentation
» Lectures and Discussions: Theoretical explanations of key concepts followed
by interactive discussions.
» Case Studies and Industry Examples: Analysis of real-world design projects to
understand best practices.
» Hands-on Workshops and Studio Sessions: Practical exercises for applying

design techniques.
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* Guest Speakers from the Creative Industry: Insights from professionals in
branding, advertising, and digital media.
» Group Projects and Critiques: Collaborative assignments simulating real-world

teamwork.

Field of Study
= Graphic Design
= Digital Art
« Branding and Visual Communication
» Web and Multimedia Design

= lllustration and Digital Imaging

Required Work and Assessment Methods
» Class Participation and Engagement (10%)
» Individual Assignments and Exercises (20%)
» Group Projects and Presentations (30%)
* Mid-term Assessment (15%)

» Final Project and Portfolio Review (25%)

Course Contents
Week 1: Introduction to Graphic Design and Digital Art
» Overview of the discipline and its applications.
» Key movements and influences in design history.
Week 2: Design Principles and Composition
= Exploring balance, hierarchy, contrast, and alignment in layouts.

= Practical exercises in visual composition.
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Week 3: Typography and Color Theory

» Fundamentals of type design and color psychology.

= Application in branding and digital media.
Week 4: Digital lllustration and Image Manipulation

» Vector vs. raster graphics.

» Hands-on work with Adobe lllustrator and Photoshop.
Week 5: Branding and Visual Identity

» Designing logos, color schemes, and typography for brands.

= Developing brand identity guidelines.
Week 6: Editorial and Print Design

« Principles of page layout and grid systems.

» Creating print-ready magazine spreads or posters.
Week 7: Web and Ul Design

» Introduction to user interface (Ul) and user experience (UX) design.

» Designing for digital screens and interactive platforms.
Week 8: Motion Graphics and Animation

» Fundamentals of motion graphics in digital storytelling.

« Exploring animation tools for branding and advertising.
Week 9: Digital Marketing and Social Media Design

» Creating content for social media platforms.

» Understanding design trends and engagement metrics.
Week 10: Environmental and Experiential Design

» Designing for spatial and immersive experiences.

» Case studies in exhibition and environmental branding.
Week 11: Professional Practices and Ethical Considerations

= Understanding intellectual property and copyright.

= Ethical considerations in digital art and design.
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Week 12: Portfolio Development and Industry Trends
= Building a strong design portfolio.
» Analyzing trends in the creative industry.
Week 13: Collaborative Work and Team Management
= Working in creative teams.
» Managing design projects from concept to completion.
Week 14: Final Project Development
» Refining work for final presentation.
= Peer review and feedback sessions.
Week 15: Final Presentations and Critiques
» Presenting final projects.

» Professional preparation and industry application.

Required Reading

Lupton, E. (2014). Thinking with Type: A Critical Guide for Designers, Writers, Editors,
& Students. Princeton Architectural Press.

Wong, W. (1993). Principles of Form and Design. Wiley.

Munari, B. (2008). Design as Art. Penguin Books.

Recommended Reading

Berger, J. (2008). Ways of Seeing. Penguin Books.
McCandless, D. (2012). Information is Beautiful. HarperCollins.
Kindel, E. (2018). History of Graphic Design. Taschen.

Additional Resources
Online design platforms and tutorials (Adobe Creative Suite, Figma, Procreate).
Design publications and blogs (AIGA, Behance, Creative Bloq).

Case studies from leading design studios.



