
 
 

 

 
 
 

Center: BAU, College of Arts and Design of Barcelona / University of Vic - Central 

University of Catalonia 

Course: Art Direction 

Programme: Arts and Design 

ECTS credits: 6 

Duration: 45 hours 

Language of Instruction: English 

Instructors: 
 
 
 

Course Description 
This course introduces students to the fundamentals of Art Direction, exploring visual 

storytelling, branding, conceptual development, and the role of the art director in various 

creative industries. Students will develop a strategic understanding of visual 

communication and gain hands-on experience in crafting compelling visual narratives 

across different media platforms. 

 

 
Prerequisites: 

 
None 

 
 
 

Attendance policy 
Attendance is mandatory for all classes, including study visits. Any exams, tests, 

presentations, or other work missed due to student absences can only be rescheduled 

in cases of certified medical or family emergencies. If a student misses more than three 

classes in the course half a letter grade will be deducted from the final grade for each 

additional absence. Seven absences from the course will result in a Fail grade. 



 
 

 

 
 
 

Course Objectives 
By the end of this course, students will: 

 
• Understand the key principles and methodologies of Art Direction. 
• Develop a strategic approach to visual storytelling and branding. 
• Analyze and apply composition, typography, and color theory in design projects. 
• Gain proficiency in creative direction across print, digital, and multimedia 

platforms. 
• Work collaboratively to conceptualize and execute design solutions. 

 

 
Learning Outcomes 

 
Upon successful completion of the course, students will be able to: 

 
• Critically assess and develop strong visual concepts. 
• Apply industry-standard design tools and techniques in Art Direction. 
• Communicate visual ideas effectively through mood boards, storyboards, and 

presentations. 
• Direct photo shoots, video productions, and branding campaigns. 
• Develop a professional portfolio showcasing Art Direction projects. 

 

 
Method of Presentation 

 
• Lectures and discussions – Theoretical explanations of key Art Direction 

concepts, followed by interactive discussions to encourage critical thinking. 
• Case studies and industry examples – Analysis of real-world campaigns and 

projects to understand successful Art Direction strategies. 
• Hands-on workshops and studio sessions – Practical exercises allowing 

students to apply design principles in real-time. 
• Guest speakers from the creative industry – Insights from professionals 

working in branding, advertising, and media to provide industry perspectives. 
• Group projects and presentations – Collaborative assignments that simulate 

real-world teamwork, culminating in formal presentations and peer critiques. 



 
 

 

 
 
 

Field of Study 
 

• Graphic Design 
• Advertising and Branding 
• Visual Communication 
• Media and Digital Arts 
• Film and Photography 

 
 
 

Required Work and Assessment Methods 
 

• Class participation and engagement (10%) 
Active involvement in discussions, critiques, and collaborative exercises. 

Students are expected to contribute to class dialogue and demonstrate 

engagement with the course material. 

• Individual assignments and exercises (20%) 
Weekly or bi-weekly assignments focusing on specific art direction techniques, 

such as creating mood boards, typography explorations, or branding concepts. 

These exercises build fundamental skills and encourage experimentation. 

• Group projects and presentations (30%) 
Collaborative work simulating real-world creative team dynamics. Students will 

develop campaign concepts, branding projects, or advertising visuals and 

present their work to the class for critique. 

• Mid-term assessment (15%) 
A structured evaluation assessing the student’s grasp of course concepts 
through a project or written reflection. This could include a branding case study 

analysis or an applied creative exercise. 

• Final project and portfolio review (25%) 
A comprehensive project that integrates the skills and knowledge acquired 

throughout the course. Students will develop a professional-level project, 



 
 

 

 
 
 

present it, and receive detailed feedback. This will also include an evaluation of 

their portfolio, preparing them for industry applications. 

 
 

Course Contents 
 

Week 1: Introduction to Art Direction and Visual Communication 
 

• Overview of the role of an art director in different creative industries. 
• Fundamentals of visual communication and storytelling techniques. 

 
Week 2: Principles of Composition, Typography, and Color Theory 

 
• Exploring composition principles and their impact on design. 
• Understanding typography and color psychology in visual communication. 

 
Week 3: Brand Identity and Storytelling 

 
• The role of art direction in branding and identity design. 
• Crafting compelling brand narratives through visual elements. 

 
Week 4: Mood Boards, Style Guides, and Concept Development 

 
• Creating mood boards and style guides for cohesive branding. 
• Developing concepts and visual strategies for campaigns. 

 
Week 5: Advertising and Commercial Campaigns 

 
• Exploring different advertising strategies and their visual execution. 
• Case studies of successful commercial campaigns. 

 
Week 6: Photography and Video for Art Direction 

 
• Directing and composing effective photography for branding. 
• Basics of video production and its role in visual storytelling. 

 
Week 7: Digital Media and Interactive Design 

 
• Understanding digital platforms and their impact on design. 
• Interactive and motion design principles for user engagement. 



 
 

 

 
 
 

Week 8: Packaging, Editorial, and Print Design 
 

• The role of art direction in packaging and editorial layout. 
• Print media considerations and execution techniques. 

 
Week 9: Motion Graphics and Animation 

 
• Fundamentals of motion graphics in digital storytelling. 
• Exploring animation tools and techniques for branding. 

 
Week 10: Experiential and Environmental Design 

 
• Understanding spatial and experiential branding. 
• Designing immersive experiences through art direction. 

 
Week 11: Social Media and Content Creation 

 
• Creating visually appealing content for social media platforms. 
• Understanding trends and analytics in digital marketing. 

 
Week 12: Collaborative Work and Team Management 

 
• Working in teams to execute creative projects effectively. 
• Leadership skills and managing creative workflows. 

 
Week 13: Professional Practices and Ethical Considerations 

 
• Ethical responsibilities in art direction and advertising. 
• Understanding contracts, copyrights, and intellectual property. 

 
Week 14: Portfolio Development and Industry Trends 

 
• Strategies for building a strong art direction portfolio. 
• Analyzing current trends and future directions in the industry. 

 
Week 15: Final Presentations and Critiques 

 
• Presenting final projects and receiving constructive feedback. 
• Refining work based on critiques and preparing for professional applications. 



 
 

 

 
 
 

Required Reading 
 

Lupton, E. (2014). Thinking with Type: A Critical Guide for Designers, Writers, Editors, 
& Students. Princeton Architectural Press. 

Wheeler, A. (2017). Designing Brand Identity: An Essential Guide for the Whole Branding 
Team. Wiley. 

 
 

Recommended Reading 
 

Berger, J. (2008). Ways of Seeing. Penguin Books. 

Roberts, L. (2018). The Anatomy of Design: Uncovering the Influences and Inspirations 
in Modern Graphic Design. Rockport Publishers. 

Kindel, E. (2018). History of Graphic Design. Taschen. 
 
 

Additional Resources 
 

Online design platforms and software tutorials (Adobe Creative Suite, Figma) 

Industry blogs and publications (AIGA, Communication Arts, It’s Nice That) 

Case studies from major advertising agencies and creative studios 


